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Julie Van wanted 

to be a public relations 

event planner ever since 

she watched Heidi 

Montag , from the 

television show “the 

Hills”, work her way up 

the ladder for a party and 

events planning 

company.  She felt it 

would be a fun job in which she used her charisma and extroversion.  Yet when she interned for 

an event at The University of Texas at Austin Public Affairs, she found otherwise. While it was 

fun, in the end, the work was time consuming and required organization she had never suspected.  

She continued in her job field, adapting as anyone would. “Every day I begin a project to not get 

overloaded with stress I think at the ultimate goal. A fun event we will get praised for.” she says. 

Many like Julie Van believe event planning and public relations just involve flyers, 

decorations, and the party is started. However, event planning is so much more.  It can be for 

concerts, parties, charity, and other various special events. No one just shows up to these things 

out of thin air, just as these events don’t happen without lots of work.  To get to the end result it 

takes lots of thought, work, and thinking fast to deal with last-minute surprises.  Micheal Sandhu 

experienced this when he put on the first annual Serve for Lupus Volleyball Tournament for 

The Cast of The Hills in Season 2(Whitney, Lauren, Audrina, 

Heidi) who deal with entertainment public relations 
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Acacia fraternity and the Bellamie Foundation.  Even for small events with about 10 

organizations involved as this one the planning, getting sponsorships, and ensuring it all goes 

well is lots of effort which Sandhu confirms. “It was really stressful and difficult but when it got 

down to it the results were immense.” He says. “I was helping a cause and in the end good 

people supported my hard work and came out.”   

The truth about event planning and promotion can be seen by looking at the process step-

by-step. In “Part-Time Public Relations with Full Time Results”, an article from American 

Library Association, Debora Meskauskas explains what it takes to make a special event 

successful.  Though there are different events from banquets to job fairs, her step by step guide 

can help anyone get the job done.  The first step is to develop strategies to reach goals, the whole 

purpose for the special event.  This includes making sure the effort and cost of the special event 

is worth it, making sure the event matches the purpose, select a working committee, target 

audiences to be reached by the event, set schedules, and determine how you will evaluate results.  

The steps should include a checklist, a budget, logistics of the event, and of course publicity.  

Publicity is more than advertisements. “Promoting a special event takes creative thinking 

balanced with practicality.” Meskauskas says. “The primary objective is to publicize the event, 

but secondary objectives must also be considered.” she says.  Whether the event is to inform, 

educate, or entertain should be considered.  Event planning should include making a list of 

appropriate media and who to contact and when. Also, one should be able to evaluate the 

checklist after the event to see what could have gone better. 
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As shown, there is more to event planning than the typical person thinks. With that in 

mind, several different kinds of events for different fields of public relations will be discussed. 

These events are David Neff’s events planning for the American Cancer Society along with a 

smaller nonprofit event and how Giant Noise 

plans large events in Austin such as Austin 

City Limits or the Austin Film Festival.   

David Neff, a former American Cancer 

Society public relations employee, knows the 

ins and outs of planning events. From the 

world’s most popular fundraiser, Relay for 

Life to a smaller informal “Bar Camp”, he told 

me in depth of what it takes to make a 

successful event. Neff says, “You have to have 

some sort of tie in that works for people, to get them to come out.” 

The Bar Camp event is a free, informal camp Neff calls a “un-conference where anyone 

can talk about anything.” It invites 100 experts in both nonprofits and technology, respectively. 

Together they come with ways to combine their passions, and then an open discussion on any 

and every topic ensues.  For this to happen one must network to find key influentials. Promotions 

are key to get attendance and support. “We put Carrinos name on our banner for free to get free 

food.” Neff says. “We used the nonprofit angle to get ad space donated.  The Austin Chronicle 

interviewed us and put an article online about the event.” He also talked about the benefits of his 

David Neff from “DaveIam” Blog 
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own social media such as Twitter. Neff says, “Using both traditional media and social, 

interactive media is key. Social media is great because it gets you coverage and it has no cost.” It 

took one guy to organize the Bar Camp, Matt Glazer, who volunteered his time for the event.   

For a bigger and more established event like Relay for Life, things are different.  It took a 

team of 10 people, locally. Yet this national event takes teams with a total of almost 1000 to 

coordinate this event, according to Neff. “The help with an established event, is you just promote 

it to let people know when, they will come out.” says Neff. “ We tweaked public service 

announcements already created and bought ad space, while most was donated to us for free.” 

states Neff.  He also talks about the budget and planning must happen extensively before 

promotion, which many people forget event planning requires.  Neff gives those wishing to plan 

events this advice, “the reason people go to events is for learning and free stuff.” Neff suggests 

everyone work to get promotional offers or giveaways to get people to come out and enjoy an 

event.  

Nonprofit organizations, with their goal for awareness and attendance, follow that advice 

but what about entertainment and promotional purposes? Lisa Johnson from Giant Noise, an 

event planning and public relations company based in Austin, talks about big events she helped 

plan for the company such as Austin City Limits, Austin Film Festival, and even SXSW. As a 

student about to graduate at the University of Texas at Austin in public relations, Johnson says, 

“I have only interned with Giant Noise, yet, the longer you stay the more you get to do.” From 

being an unpaid intern to being a paid employee with hefty responsibilities, Johnson admits, “I 

had no idea what went into event planning. If done well, it looks effortless, but the actual 



Event Planning: The Real Deal 

December 3, 2009 

By: Jamilla Wright 

 

Event Planning: The Real Deal | Austin, TX 78705 
 

5 

 

planning part is so hard.”   For big festivals like the Austin Film Festival it took all staff 

members or what Lisa calls, “all hands on deck, doing anything and everything.”  For Perez 

Hilton’s One Night in Austin Party for SXSW she dealt with media coordination and checking 

them in along with making sure the gift lounge had the best swag for bands.  During Austin City 

Limits, she had to handle instant t-shirt screen printing, buttons, pins, and the backstage at the 

Dell area. After the event is all over they must compile portfolio ranking media coverage of the 

event along with clippings of actual articles to assure the client got their desired results. 

While event planning can involve high-profile parties like on “The Hills” as shown it also 

involves so much more for all kinds of purposes other than entertainment public relations. Event 

planning uses public relations for anything from student-run events to raise awareness about 

issues to fundraising research for nonprofit organizations. Lisa Johnson puts it best, “event 

planning is so much more than let’s have a party, it’s a huge part of public relations, applying all 

that you learn in class.” 

 


